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Speedplay Titanium Zeros 
Speedplay Zero pedals use a large dual-
sided platform that allows heel float to 
be adjusted from a fixed position to up 
to 15 degrees. The Speedplay Titanium 
Zeros feature a low sole-to-axel height and 
cornering angle of 39 degrees. A built-in 
grease port makes for easy maintenance and 
they tip the scales at a feathery 164 grams. 
PRICE: $305  CLICK: speedplay.com

TYR Female Hurricane 
Category 1
The simplistic, streamline version of the 
TYR Hurricane is designed for aspiring 
competitors with all the benefits of the 
Category 3 and 5 wetsuit but scaled down 
to lessen the fatigue for athletes new to 
triathlon.  PRICE: $290  CLICK: tyr.com

Blackburn AirStik 
SL Carbon
Ideal for riders not wanting to carry 
a full size pump, and don’t want to 
waste CO2 cartridges. The AirStik 
features a two-chamber design that 
produces 37% more air-per-stroke 
than other pumps its size. The AirStik 
is constructed with an aluminum 
barrel mated to a carbon shaft and 
a Presta-specific head. It tips the 
scales at 58 grams and is completely 
rebuildable. The AirStik can inflate 
a tire up to 160psi.  PRICE: $49.99  
CLICK: blackburndesign.com

Desoto Forza Long 
Distance Tri Short 
The stylish short is made with De 
Soto Forza Compressor fabric, has 
a hidden back pocket, a drawstring 
elastic waist and new integrated 
Invisipad.  It also features a new 
folding waistband, allowing for 
a more personalized fit.  PRICE: 
$96  CLICK: desotosport.com

Betty Designs Signature Bikini
Designed for training but not lacking in style, the 
Signature bikini comes with racerback thin straps, is 
made to order and comes in red, green, blue, pink, yellow 
and orange.  PRICE: $99.99  CLICK: bettydesigns.com

Nuun
Nuun contains a balance 
of electrolytes that helps 
the body maintain energy 
and hydration levels while 
also aiding in recovery. 
Nuun does this by creating 
a hypotonic solution 
causing the body to 
absorb water—along with 
the electrolytes—faster 
that just water alone. 
This allows the body to 
restore optimal water and 
electrolyte balance more 
quickly. Nuun is available 
in tablets that dissolve in 
water. One tablet makes 
16 ounces. Nuun flavor 
choices:  Citrus Fruit, 
Lemon Lime, Tri-Berry, 
Orange, Banana and 
Kona Cola, which has 
an added kick of 40mg 
of caffeine.  PRICE: $6 
(tube)  CLICK: nuun.com

Sheex Performance Sheets
A new category in recovery, Sheex Performance 
sheets are designed for athletes and are the world’s 
first performance bed sheets, crafted from the finest 
in pro-quality athletic fabrics for unrivaled comfort 
and superior fit. Designed to offer the optimum 
environment for better sleep, Sheex features 
breathable fabric for ventilation and temperature 
control, quick-dry engineering that provides 
comfort by wicking moisture away from your skin 
and a soft, sumptuous feel. CLICK: Sheex.com

Mavic Tri Race
Responsible for those flashes of brilliant yellow we see during 
bike legs is the Tri Helium, Mavic’s Special Service Course shoe 
for triathletes, meaning it was developed hand in hand with the 
some of the best triathletes in the world. The Tri Race brings 
much of that know-how to a lower price point. It uses the same 
style enclosure, a wide Easy-On Strap combined with a smaller 
adjustable Ergo Strap. It has a large heel loop and a dual-density 
antibacterial insole. Much of the economy comes from the outsole. 
To deliver stiffness and low weight, instead of expensive carbon, 
the Tri Race uses an aluminum-enhanced nylon and fiberglass 
insert.  PRICE: $200 WEIGHT: 295 grams  CLICK: mavic.com 

Zoot Women’s 
Fastlane
The Fastlane suit features a high 
neckline and wide straps for 
performance and support. It is 
available in pink, indigo and black 
and features a fabric that is chlorine-
resistant for up to 280 hours.  
PRICE: $70  CLICK: zootsports.com
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 'Fire and ice' coaches take on business world  

 
By Thom Patterson, CNN  

 

STORY HIGHLIGHTS  

 Ex-college, WNBA guard Marciniak, ex-head coach Walvius team up for business  

 "The biggest similarity between coaching and what we do now is raising capital," 

Walvius says  

 Marciniak often is asked about 2002 suspension, fine after fight on the court  

 They say sports has gender-based differences, but bottom line matters most in business  

 

(CNN) -- You could say that a simple pair of running shorts was the trigger that launched a 

multimillion-dollar business and radically shifted the lives of basketball coaches Susan 

Walvius and Michelle Marciniak. 

 

In August 2007, Walvius, who was then the head women's basketball coach at the University 

of South Carolina, and her assistant, Marciniak, had just finished a long day teaching at a 

summer basketball camp. They sat exhausted in the gym, looking forward to a good night's 

rest.  

 

Then Walvius -- thinking about her comfy running shorts -- experienced what she describes 

as an "aha moment."  

 

"I looked at Michelle and said, 'I love this fabric, and I'd love to have bedsheets from this 

stuff.' Michelle said, 'Let's do it.' " And with zero formal business experience, the two women 

stepped boldly into the world of entrepreneurship.  

 

They paired with South Carolina's International Business School to research the market, quit 

their coaching jobs, formed a business and took their battles from the basketball court to 

business boardrooms.  

 

"The biggest similarity between coaching and what we do now is raising capital," said 

Walvius, who took USC's women roundballers to the Elite Eight for the first time in 2002. She 

compares raising capital to recruiting players. Instead of selling the school basketball 

program, they're selling bedding -- heavy on the marketing side -- complete with PowerPoint 

presentations and glossy poster boards.  

 

Their business -- SHEEX -- makes and sells "performance" sheets and pillowcases made 

from specialty fabrics that wick moisture and transfer heat. They sell online and at upscale 

sporting goods stores, trendy home stores and other retail outlets.  

'Fire and ice' coaches take on business world – CNN.com 3 

Do they see any parallels between male-dominated college and professional sports, and 

competing in the male-dominated business world? Not really, they say.  

 

"In sports, there are constant reminders that you're not the same," Walvius said. She 

mentioned gender-based differences in "practice times, modes of transportation, facilities -- 

you live that every day." But in the business world, she said, they're "competing in an arena 

today where that's not the case. It's truly about the bottom line."  

 

The two say they don't have time anymore to shoot baskets or even talk basketball. It's all 

business as they prepare for a major retail launch at upscale department stores and sporting 

goods stores.  

 

"What we're doing is trying to change the face of bedding in the world," Marciniak said. "What 

we want to do is win a 'national championship' with SHEEX."  

 

Now that they're playing ball with business barons, do Marciniak and Walvius miss their days 

on the hardwood?  

 

"I miss some of the players who will really go to the wall for you," Walvius said. "I miss the 

strategy of the game. Every once in a while, I'll see a game on TV and I'll see something that 

pulls me back there."  
 

'Fire and ice' coaches take on business world – CNN.com 2 

 

After working together as coach and assistant coach for five years -- and now as business 

partners -- the duo has developed a kind of unwritten playbook for themselves.  

 

"We're great friends, and we have different strengths," Walvius said.  

 

"Susan and I complement each other really well during presentations," Marciniak said. "If I get 

stuck, she fills in, and if she gets stuck, I fill in."  

 

Crisscrossing the country to build their business team and garner support, the two often find 

themselves working together for 16-hour days, said Marciniak, who gained attention as an 

All-American point guard on the University of Tennessee's national championship team in 

1996. Local media nicknamed Marciniak and a teammate "fire and ice."  

 

"I look at this team in a similar way," Marciniak said. "I bring a more 'fiery' personality to our 

team, where Susan brings a calmer one."  

 

Meetings are very calm they say. The fire and ice come while grinding through everyday 

decisions.  

 

Marciniak proved on the basketball courts of the WNBA that she can play with fire. In a 2002 

altercation that's ranked by FOX as one of the "most outrageous moments in sports," a player 

with the Los Angeles Sparks hit Marciniak in the face with the ball, prompting Marciniak to 

charge toward the player, who then knocked her to the floor.  

 

Both players were suspended and fined "a couple thousand dollars," Marciniak said.  

 

Recently, during meetings for SHEEX, the fight has come up in business conversation 

several times. "I am amazed how many guys see the fight after we meet with them and then 

comment on it during the next meeting or in a follow-up e-mail," Marciniak said. "They think 

it's cool."  

 

"I just smile and tell my side of the story," she said.  

 

Eventually, Marciniak learned to channel and focus that intensity, her former boss said.  

 

"Michelle isn't emotionally popping off in a meeting like she was on the basketball court," 

Walvius said. "She was such an emotional basketball player, and it was one of the reasons 

why she was highly successful. But with this, everything is about preparation and running our 

team."  

 

Do they fight amongst themselves? "Oh, we fight all the time," Walvius said with a laugh. "We 

fight about business decisions and the pace of our business. I want to research everything." 

Sometimes, she said, when they realize they can't resolve their differences, they just put 

them aside and move on.  
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Postcards 

From the pinnacles of power by Fortune editor at large Patricia Sellers 
 

DECEMBER 15, 2009 
 

Entrepreneurs who never let you see ‘em sweat 

by Patricia Sellers 

New-product innovation tends to be 1% inspiration and 99% perspiration. 

Here’s that 1% that led to the creation of a hot little company called Sheex: One 
afternoon in the summer of 2007, Susan Walvius, then the head women’s basketball 
coach at the University of South Carolina, was at practice and wearing a pair of over-
sized, super-soft, performance-fabric shorts. “I’d love to have bedsheets made out of 
this stuff,” Walvius said to Michelle Marciniak, her assistant coach. 

“Let’s do it,” Marciniak replied. 

The 99% perspiration: These two athletes took their idea–”performance bedding,” if you 
can fathom that–and ran with it. 

They lined up R&D help from the Darla Moore School of Business at USC. 

They figured out how to apply to bedsheets the moisture-wicking and heat-transfer 
technology that Nike (NKE) and Under Armour (UA) use to make athletic clothing–and 
patented the technology for sheets and blankets. 

They quit coaching last year. They raised $1 million from friends and family, picked a 
name, Sheex, and after hustling far and wide to find a manufacturer that could produce 
the high-tech fabric in the form of sheets and pillows, they contracted with a factory in 
California. 

They started selling Sheex online in April. The tagline: “Sleep Better. Play Better.” It 
appeals to professional athletes, weekend warriors, and–though Walvius and Marciniak 
would never say it–menopausal women. 

In September, Fortune selected this duo to be among 10 Most Powerful Women 
Entrepreneurs–a new program that we recently launched with American Express (AXP). 
The Sheex founders and nine other honorees attended the Fortune Most Powerful Fortune | 12/15/2009 | Entrepreneurs who never let you see ‘em sweat 

 2 

Women Summit. There, Walvius, 45, and Marciniak, 36, appeared on an entrepreneurs 
panel along with SBA Administrator Karen Mills and Gilt Groupe CEO Susan Lyne. 

Ever since, they have ferociously worked the network of MPWomen Summit 
participants–meeting with Allen & Co. investment banker Nancy Peretsman, Jones 
Apparel Group (JNY) COO Cindy DiPietrantonio, bank-industry analyst Meredith 
Whitney, and others. Today, I asked Marciniak how many nights in the past two months 
she and Walvius have been back home in South Carolina. “Three nights since 
September,” she replied. “Six total since June.” 

They’re constantly on the road, running their business from planes, trains, automobiles, 
and even buses. Constant hustle. Two weeks ago, in a meeting with Heidi Ueberroth, 
the NBA’s head of global marketing partnerships, the Sheex women struck a game-
changing deal to distribute their products in the NBA’s flagship store in midtown 
Manhattan. That could lead to distribution on the NBA and WNBA websites and team 
sites and stores as well. 

Full disclosure: I first met Walvius and Marciniak in July at the LPGA U.S. Open in 
Pennsylvania–and learned that Marciniak went to my high school, Allentown Central 
Catholic, where she was the top-ranked high school player in the nation. They called 
her “Spinderella” back then. She went on to play for the NCAA champion Lady Vols at 
the University of Tennessee, where she was MVP. I’ve come to know Marciniak and 
Walvius fairly well and have given them a few leads that have helped them with their 
business. It’s important to acknowledge that, but it shouldn’t detract from their 
achievement. 

Here they are on video talking about their hustle to build Sheex–though as long as 
they’re using their own product, I guess you’ll never see them sweat. 

P.S. Another window into Marciniak’s raw ambition is a 1998 cover story in Sports 
Illustrated about her relationship with her former coach at the University of Tennessee, 
Pat Summit–who today has more career wins than any other coach, woman or man, in 
NCAA basketball history. 
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Back

Tuesday, May 10, 2011

After leaving the USC women's basketball program,
former head coach Susan Walvius, right, and her
assistant coach, Michelle Marciniak, left, have left
the sports world for the business world. The women
have started a company called Sheex, which
manufactures and sells high-performance bedding.
The women run their business in Columbia but
travel across the country to make contacts and
promote the product. The sheets are made from the
same material as atheltic clothings and the women
say they will market it to atheletes and others who
want to buy high end sheets.

Posted on Sat, Apr. 09, 2011

Former USC coaches hit it big — in sheets
By KRISTY EPPLEY RUPON
 krupon@thestate.com

Susan Walvius and Michelle Marciniak appear to have
nailed a slam dunk with their Columbia-based Sheex
bed sheets.

Home goods retailer Bed, Bath & Beyond is rolling out
the “high performance bedding” in more than 850
stores nationwide, including its Harbison Boulevard
outlet. The product will be sold on HSN at the end of
May, and the Sheex story also was featured in the
March issue of “O, The Oprah Magazine.”

Walvius, the previous coach of the women’s basketball
team at USC, and Marciniak, her assistant coach and
a former WNBA player, started the company just two
years ago.

The sheets, which cost $199 for a queen-size set, are
made from Under Armour-like material, designed to
keep sleepers cool throughout the night for a better
experience. Traditional sheets trap heat, Walvius said.

“(The Sheex material) is soft and silky, but it’s not
slippery,” Walvius said.

The idea for the product was a whim. The women
thought it would feel good to have sheets made out of
their sports uniforms.

But Walvius and Marciniak dove into serious business
planning before launching the product, attending
classes at USC’s Moore School of Business and
assembling a team of national advisers and investors.

“We understand the power of a team,” Walvius said.
“It’s just like in coaching basketball. You don’t want
people shooting the ball that don’t know how to shoot
the ball.”

The team started selling the product less than two
years ago in sports stores, the Brookstone catalog and
a couple of high-end mattress stores. It is
manufactured in California.

About a year ago, they began talks with Bed Bath &
Beyond, and the product began hitting shelves in the

- file photos

After leaving the USC womenÕs basketball
program, former head coach Susan Walvius, right,
and her assistant coach, Michelle Marciniak, left,
have left the sports world for the business world.
The women have started a company called Sheex,
which manufactures and sells high-performance
bedding. The women run their business in Columbia
but travel across the country to make contacts and
promote the product. The sheets are made from the
same material as atheltic clothings and the women
say they will market it to atheletes and others who
want to buy high end sheets.

- TIM DOMINICK/tdominick@thestate.

past couple of weeks.

“It’s really exciting. It’s unusual to have a retailer roll
out nationally,” Walvius said, adding retailers usually
start with a test market of 20 stores or so. “They like to
carry new and innovative products.

“The product is selling extremely well,” she added.

The women have grown their business to include eight
full-time employees — including former USC guard
Bronna Dickerson, who has a master’s in business
from the Moore School and heads Sheex’s marketing
department. Sales could hit the $12 million mark this
year.

Shoppers can find Sheex at the Harbison Bed Bath &
Beyond in Columbia. The other two Columbia stores
are smaller and have more limited merchandise
space.

Walvius said national commercials will begin running
soon, with Marciniak serving as the face of the brand.

“We’re looking to tell our story, too, as part of the
brand,” she said. “It’s been really a fun journey.”

© 2011 TheState.com and wire service sources. All Rights Reserved. http://www.thestate.com
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MICHELLE

ARCINIAK
By Victoria Sun

The originators of SHEEX a line of ultra comfortable sheets made from athletic

apparel performance fobrics, stumbled upon their idea rather innocuously.

About three years ago when Michelle Marciniak was

an assistant women's basketball coach at South Carolina,

the former Tennessee All-American point guard gave

head coach Susan Walvius a pair of workout shorts.

Marciniak loved the silky soft feel of the material and

thought Walvius would too.

"She said, I love the shorts, I love the drape and

feel of the fabric and I'd love to sleep in them,"

Marciniak remembered.

From there, the duo decided to create a line of bed-

ding made from similar fibers and embark on a new

career following the 2007-08 season.

Marciniak and Walvius took their idea to the students at

the Darla Moore School of Business who helped them devel-

op a business plan. Shortly after SHEEX, Inc., was born.

SHEEX have been sold online for almost two years

and Marciniak says the line will soon be carried at Sports

Authority and Bed Bath & Beyond stores.

In the future, Marciniak hopes to expand the line to

include pillows, mattress pads, duvet covers and sleepwear.

"We wanted to create a new category in bedding and

corner the market on performance home products,"

Marciniak said. "This is the first time anyone has ever

attempted to take a boring product such as sheets and

make them sexy, edgy-cool.

"Just like the food you eat, studies have shown the sleep

that you get determines how you perform the next day."

nothm'£, to lose

"

As the floor general for the Lady Vols from 1992-96,

Marciniak was always calm under pressure. She led

Tennessee to the 1996 NCAA championship and was

named the Final Fout MVP and helped the Lady Vols

reach the title game the previous season. She still holds

the school record for most steals in a game (11) and fin-

ished her career with 1,004 points, 266 rebounds, 452

assists and 237 steals in 104 games.

Beating Georgia, 83-65, to win the national champi-

onship remains one of her fondest memories.

"I've lost a national championship and won one so I

know what it feels like to be on both ends," Marciniak

said. "I just remember jumping up and down in the end

after we won.

"I had a good time - you almost have nothing to

lose when you get to the championship game."

Mter Tennessee, Marciniak played three years in the

ABL and three in the WNBA before becoming a coach

with the Gamecocks.

Though sitting on the opposite bench of Tennessee

Hall of Fame head coach Pat Summitt was difficult,

Marciniak remains close to her former coach.

"Pat has been one of my biggest supporters with my

product and my business," Marciniak said. "Pat has

given her time and extended her hand in a big way to me

and I'm very grateful to her for that."

To support the Kay Yow Cancer Fund, SHEEX, Inc.,

will have a booth at the Final Four and give about 500

travel items in SHEEX fabric packaged with the Kay

Yow Cancer Fund logo to coaches.
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www.mcall.com/sports/all-c1_groller.6878634apr30,0,1178451.column  

themorningcall.com  

Michelle Marciniak a driving force in the business world  

Keith Groller  

April 30, 2009  

Michelle Marciniak drew a few giggles when she talked about ''high-performance bedding'' and 

''performance wear for the bedroom'' at Saucon Valley Country Club on Wednesday.  

Don't worry. It's not what you're thinking.  

The former Central Catholic High School and University of Tennessee basketball star was talking 

about her new line of bed sheets which uses the finest in athletic performance fabrics.  

''The reason you made the transition from cotton to performance fabrics in active wear is the same 

reason you'll make the transition from cotton to performance wear in the bedroom,'' she said as 

eyebrows arched around the room.  

''I know it's a little different than basketball.''  

That's for sure.  

But when Marciniak talked about SHEEX, LLC, the bed linen company based in Chapin, S.C., that 

she founded with former South Carolina women's basketball coach Susan Walvius, the same passion 

that made her one of the best basketball players ever to come out of the Lehigh Valley resurfaced.  

Her SHEEX products, designed with athletes in mind, will be on display at the U.S. Women's Open at 

Saucon Valley from July 6-12, and Marciniak will be featured in the Celebration of Women in Sport 

event during championship week.  

During Wednesday's press preview, Marciniak revealed she's pumped up about the U.S. Open, 

pumped up about the Celebration of Women in Sport and really pumped up about her bed sheets.  

That's because the once fiery athlete has found a new arena for competition. 

Marciniak, once dubbed the ''Ponytailed Princess of Hoop'' by Sports Illustrated, is now 35. Her 

playing days are over and her No. 23 jersey hanging in the rafters at Rockne Hall has collected a lot of 

dust since she graduated in 1991 after scoring a still-staggering 3,025 points.  

And while Pat Summit considered her a coach on the floor during the Lady Vols' 1995-96 national 

title run, Marciniak's coaching days are over, too.  

Her last stop was as an assistant coach at South Carolina, where she worked for five years.  

Marciniak once had visions of becoming a NCAA Division I head coach.  

Those views changed when she learned that the players didn't possess the same commitment to the 

game she had since learning to dribble for Jo Kraft and Mimi Griffin's St. Thomas More youth teams.  
Michelle Marciniak a driving force in the business world – The Morning Call 
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''It was a great experience for me to coach; I wouldn't trade it for the world,'' she said. ''But I'm better 

suited to the business world because I can drive myself as hard as I want to and not have to worry 

about driving somebody else.''  

No one has ever had to push Marciniak, but she found out how rare she was when she became a 

coach.  

She said she would try to teach them, motivate them, ''but they might have a headache that day, or 

they may just have broken up with their boyfriend or had to go home for a family emergency. There 

are things that are totally out of your control as a coach that you took care of yourself as a player.''  

So, coaching wasn't necessarily the antidote for her desire to compete and challenge herself.  

She says she found what she was looking for in the business world, without totally leaving sports 

behind.  

''This has connected me back to almost everyone I've ever met through sports,'' she said.  

Among those people is Griffin, the former ESPN basketball commentator who is now executive 

director of the U.S. Women's Open.  

''Mimi has given such an opportunity for my young company to allow us to be in the merchandise tent 

at such a huge event,'' Marciniak said. ''It's going to give us such exposure and launch our product. 

Mimi's a basketball contact, but she's much more than that to me. She's a mentor, a coach, a friend.''  

Marciniak, who had a six-year pro career, believes that women's basketball -- the college and pro 

versions -- could use someone as innovative as Griffin.  

''With the WNBA or college ball, you have to grow your brand,'' she said. ''I've learned that even with 

my young company. You have to make it new and exciting and you can't rely on what you did 

yesterday.  

''The challenge for the WNBA and the college game is to keep re-inventing itself and come up with 

new ways to bring new people to the sport. You need to stay creative. They could use a mover and a 

shaker like Mimi.''  

And clearly they could still use someone with Marciniak's competitive spirit.  

Basketball's loss is bedding's gain.  

Copyright © 2009, The Morning Call  
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SHEEX is Sleeping its Way to the Top 
September 8, 2009 

 
The most luxurious visits with the Sandman have been associated with high-thread 

count linens that are dreamily smooth to the touch. One company has come out from 

under the covers to challenge that assumption and encourage comfort-seekers to 
switch from sheets to SHEEX. 

 

The SHEEX credo is that traditional cotton sheets, far from promoting good sleep, 

are a bit of a nightmare. Susan Walvius and Michelle Marciniak, company founders 

and former collegiate basketball players and coaches, were inspired by a pair of 
shorts fashioned from a fabric that was so comfortable that one of the founders 

wanted to sleep in it. An idea was born, and Susan and Michelle took their 

motivation, drive and competitive nature from the basketball court to the business 
world. 

 

“Five years ago, I wouldn’t have thought of putting our athletes in anything but 
cotton,” explains co-founder Susan Walvius. “But today, elite athletes wear only the 

latest performance fabrics. It makes perfect sense to introduce the finest of these 
fabrics to bedding.” 

 

Brad Petit, Chief Research Officer for the company, sums up the SHEEX advantage: 

“We try to simplify things by getting to the heart of the matter - the actual benefits 

of the fabric. Our sheets and pillowcases offer enhanced breathability, heat 

transport, moisture management, four-way stretch and softness when compared to 
cotton.” 

 

 The company was founded in 2007, with the product reaching the market in 
2009 after two years of research and development 

 Sheet sets range from $200 for twin to $295 for king 
 Independently-conducted research at the North Carolina State University 

Center for Research on Textile Protection and Comfort has confirmed the 

advantages of SHEEX in maintaining thermal comfort during sleep 
 

The fabric’s SLEEP FIT technology boasts a number of features that differentiate it 

from traditional bedding: breathability is improved by 50%, while body heat is 
transferred twice as effectively. For sweaty athletes, the sheets dry three times 

quicker than cotton competitors, wicking moisture away from skin. 

 
Challenging cotton and high thread counts as the industry standards is no small 

undertaking, but the founders of SHEEX feel that their product speaks for itself. As 

Petit puts it, “everyone who has used SHEEX has become a believer.” When it comes 

http://www.challengerbrandnews.com/sheex-is-sleeping-its-way-to-the-top_969.html 
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to improving sleep and consequently improving athletic performance, SHEEX is a 

winner. 

 

In a tribute to the company’s athletic inspiration, the bedding was included in the gift 

bags distributed at the 2009 ESPY awards, acquainting athletes, celebrities, 

presenters and VIPs with the unique benefits of the product. 

 

But, SHEEX is not just for athletes, Petit points out. Anyone who is interested in 

overall wellness and the advantages of high-quality sleep might consider purchasing 

a set of SHEEX - “the same benefits apply to everyone.” Blending old-fashioned 

comfort with high-tech material, SHEEX is a company that won’t be caught dozing. 
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Selling a Good Night’s Sleep 
 
Tue, Jan 26, 2010            Small Business Success Stories 

 

 

 

 

Are you ready to start a small business but unsure of what you could possibly do? One key to 
success is to choose a field that you already know well. The coach and assistant coach of 
University of South Carolina’s women’s basketball team did exactly this, and it has paid off 
immensely. 
 

Like many athletes, Susan Walvius and Michelle Marciniak loved the latest innovations 
in performance apparel. One day Walvius remarked to Marciniak that she wished there 
were bed sheets made out of the soft, breathable fabrics that she wore every day in her job. 
Marciniak pointed out that this was an excellent business idea and the company Sheex was 
formed.  

Luckily, the two women worked at a college and had access to business experts who 
advised them on how to open a small business. They set themselves to learning 
everything about performance clothing and the field of bedding in general, including how 
sports companies create moisture-wicking and heat-transferring garments. They then 
patented the idea to keep competition from springing up before they had even started. 

This was the easy part. From there, the pair had to raise the one million dollars that it would 
take to launch the business, find a manufacturing facility equipped to make their product, and 

convince stores to carry it. Although it took constant phone calls and emails, just a few 
months from their land-breaking conversation they had a product ready to sell. 

Sheex has been available online since this spring. The women have paid particular 
attention to branding, determining their market, and marketing in targeted, cost effective 
ways. The tagline, “Sleep better. Play better” makes it clear what benefit this brand offers 
athletes. Although athletes are certainly the target audience, many people are looking for any 
way to sleep better at night. 

Fortune named these two women among the top entrepreneurs of the year for their drive 
and incredible gains in an economy that seems pre-set to failure. Determined to give back to 
the community throughout their trek to success, both women have participated in business 
summits. These commitments combined with marketing take them away from home almost 
constantly, but the work is worth the prize: a successful company. 

Sheex’s big break came recently, when the NBA asked to distribute the bedding in their 
Manhattan store. This opens the door for other sales through the well known basketball 
association, including in the many branded stores as well as on the website. However, if you 
need a cool, comfortable night of sleep, the bedding is currently for sale on its own website 
as well.  

Do you have a great idea for a small business? Sheex is a good example of how to make 
it happen. Talk to experts and get to know everything about your field. Get necessary patents 
and trademarks to protect your company from impostors. Then, build a brand, complete with 
a professional logo, and market your product aggressively. If your product has any potential 
for success, these steps are sure to lead you there.  
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